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This book is an investigation of the cultural phenomenon of branding and its transformational effects on the
contemporary spatial —and urban — reality. It develops anovel understanding of the rationale behind the
construction of large-scale architectural complexes that relate to corporate brands, and of its tremendous
cultural effects. The author suggests that what we see today is the creation of "global mass ornaments”, of a
thorough ornamentalization of the entire globe.

The origins of this are discussed with regard to examples of corporate brand-building from Europe and China
(Autostadt Wolfsburg, BMW Welt Munich and Anting New Town). Additional cases are several simulated
spaces in Berlin and the space-branding activities of companies like Apple or Prada. Theoretically, the author
develops an innovative poststructuralist framework, combining ideas from Gilles Deleuze with the space
philosophy of Peter Sloterdijk. He analyzes how the corporate redefinition of space makes the city enter into
amode of virtual urbanity. Thisidealeadsto anotion of a"global urban" and, ultimately, the "global mass
ornament”.

This concept of aglobal mass ornament is devel oped here with reference to Sloterdijk’s concept of aworld
of "spheres". The latter is used to understand the new mode of spatiality of mediatized spaces. The book
makes the point that our world isinvolved in a process of mass ornamentalization that has only just begun.
The concept of the global mass ornament isthe first to come to grips with a culture in which branding is
effectively changing the physiognomy of the earth. The global mass ornament is a banner for a cultural
transformation that employs architecture, sign theory and mechanisms borrowed from traditional advertising
and from social media, aswell as social processes — and that we have yet to properly understand. This book
isasignificant step forward in this respect.
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From reader reviews:
John Drew:

This Brand-Driven City Building and the Virtualizing of Space (Routledge Research in Planning and Urban
Design) book isjust not ordinary book, you have after that it the world isin your hands. The benefit you will
get by reading this book isinformation inside this e-book incredible fresh, you will get info which is getting
deeper you actually read alot of information you will get. This particular Brand-Driven City Building and
the Virtualizing of Space (Routledge Research in Planning and Urban Design) without we realize teach the
one who studying it become critical in considering and analyzing. Don't possibly be worry Brand-Driven
City Building and the Virtualizing of Space (Routledge Research in Planning and Urban Design) can bring
when you are and not make your carrier space or bookshelves become full because you can have it with your
lovely laptop even cell phone. This Brand-Driven City Building and the Virtualizing of Space (Routledge
Research in Planning and Urban Design) having great arrangement in word and also layout, so you will not
fedl uninterested in reading.

Gayle Stalder:

Hey guys, do you desires to finds a new book to read? May be the book with the concept Brand-Driven City
Building and the Virtualizing of Space (Routledge Research in Planning and Urban Design) suitable to you?
The actual book was written by famous writer in this era. Typically the book untitled Brand-Driven City
Building and the Virtualizing of Space (Routledge Research in Planning and Urban Design)is the main of
several books that will everyone read now. That book was inspired a number of people in the world. When
you read this book you will enter the new dimensions that you ever know before. The author explained their
ideain the simple way, therefore all of people can easily to know the core of this e-book. This book will give
you awide range of information about this world now. So you can see the represented of the world in this
particular book.

Effie Peoples:

Do you have something that that suits you such as book? The book lovers usually prefer to choose book like
comic, brief story and the biggest oneis novel. Now, why not hoping Brand-Driven City Building and the
Virtualizing of Space (Routledge Research in Planning and Urban Design) that give your enjoyment
preference will be satisfied through reading this book. Reading practice all over the world can be said as the
opportunity for people to know world far better then how they react in the direction of the world. It can't be
said constantly that reading routine only for the geeky person but for all of you who wants to end up being
success person. So, for every you who want to start reading through as your good habit, you can pick Brand-
Driven City Building and the Virtualizing of Space (Routledge Research in Planning and Urban Design)
become your starter.



Buddy Stewart:

Isit a person who having spare time and then spend it whole day by means of watching television programs
or just resting on the bed? Do you need something totally new? This Brand-Driven City Building and the
Virtualizing of Space (Routledge Research in Planning and Urban Design) can be the response, oh how
comes? A book you know. Y ou are and so out of date, spending your free time by reading in thisfresh erais
common not a nerd activity. So what these ebooks have than the others?
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