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Scientific Study from the year 2004 in the subject Sport - Sport Economics, Sport Management, grade: High
Digtinction, University of Technology, Sydney (School of Leisure, Sport and Tourism), course: Sports
Marketing, 28 entries in the bibliography, language: English, abstract: Beer and sports are undisputably two
of the most vividly discussed topicsin international business. Determining a possible market entry strategy
for one of the world’ s leading breweries in the internationally neglected and extremely fragmented German
beer market is therefore an interesting and challenging task. The positioning, connecting and advertising of
the Heineken brand through sponsorship agreements seems to be a promising form of addressing the market.
In thefirst part of this project the peculiarities of the German beer market and the Dutch company Heineken
are presented. Secondly, the main characteristics of Heineken’s market approach, its core strategy, the main
target group and positioning are analysed. The central part of this paper discusses a market entry via sport
sponsoring as well as potentia ‘ Bundesliga-partners’. Apart from advantages and disadvantages of sport
sponsoring, possible synergy effects and ways of how to effectively run a sponsorship campaign are
highlighted. Findings of this paper are partly based on an online survey, which tried to gain a better
understanding of young Germans” perception about beer in general and Heineken in particular. The survey
was run on the internet for five weeks and provided some valuable information on how to effectively
position Heineken in Germany. The paper concludes with findings and recommendations about the most
promising positioning strategies to be applied to successfully enter the German beer market. In 1864, the
largest brewery on the Dutch market ,, The Haystack” was purchased by Gerard Adriaan Heineken, who
dedicated hislife to provide the best beer quality on the market. Nine years later Heineken's Bierbrouwerij
Maatschappij N.V. was founded, which today is known as Heineken . The brewery always was and still isa
family owned business. Heineken' s grandson, Alfred Henry Heineken, became a major incluence within the
company and was known as the pioneer of marketing. It was his design of the logo with the smiling “¢”
along with the red star, for which Heineken isfamous for all over the world. Alfred Heineken created a new
market for high quality premium beer, which may be expensive but also to relied on and - most importantly -
internationally distributed in more than 170 countries worldwide. Quality therefore isthe key to Heineken's
success: [...]
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From reader reviews:
Doris Moreno:

Do you one of people who can't read gratifying if the sentence chained inside the straightway, hold on guys
thiskind of aren't like that. This Positioning of Heineken via sport sponsoring in the German beer market
book is readable simply by you who hate those perfect word style. Y ou will find the information here are
arrange for enjoyable examining experience without leaving perhaps decrease the knowledge that want to
supply to you. The writer regarding Positioning of Heineken via sport sponsoring in the German beer market
content conveys thinking easily to understand by many people. The printed and e-book are not different in
the written content but it just different asit. So, do you continue to thinking Positioning of Heineken via
sport sponsoring in the German beer market is not loveable to be your top collection reading book?

AnaJara:

Y our reading 6th sense will not betray a person, why because this Positioning of Heineken via sport
sponsoring in the German beer market book written by well-known writer we are excited for well how to
make book that may be understand by anyone who all read the book. Written with good manner for you,
leaking every ideas and writing skill only for eliminate your current hunger then you still question
Positioning of Heineken via sport sponsoring in the German beer market as good book not only by the cover
but also through the content. Thisis one publication that can break don't ascertain book by itsinclude, so do
you still needing an additional sixth sense to pick this!? Oh come on your reading sixth sense already said so
why you haveto listening to a different sixth sense.

Jack Michaud:

Beside this particular Positioning of Heineken via sport sponsoring in the German beer market in your
phone, it might give you away to get nearer to the new knowledge or data. The information and the
knowledge you are going to got hereis fresh through the oven so don't possibly be worry if you feel like an
previous people live in narrow community. It is good thing to have Positioning of Heineken via sport
sponsoring in the German beer market because this book offers to your account readable information. Do
you often have book but you do not get what it's about. Oh come on, that would not happen if you have this
inside your hand. The Enjoyable agreement here cannot be questionable, similar to treasuring beautiful
island. Techniques you still want to missit? Find this book aswell asread it from now!

Brooks Davis:

A lot of e-book has printed but it differs from the others. Y ou can get it by online on social media. Y ou can
choose the most effective book for you, science, comedy, novel, or whatever simply by searching from it. It
is named of book Positioning of Heineken via sport sponsoring in the German beer market. Y ou can include
your knowledge by it. Without leaving behind the printed book, it may add your knowledge and make you
happier to read. It is most significant that, you must aware about book. It can bring you from one destination



for aother place.
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