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A Groundbreaking Pricing Model for the New Business L andscape
Why would any customer choose Brand X over Brand Y, regardless of price? In aword: Value.

When customers feel they are getting good value from your product or service, they are more than happy to
pay more—which is good news for you and your business. Even in today’ s global market—with its
aggressive competitors, low-cost commaodities, savvy consumers, and intangible digital offerings—you can
outsell and outperform the rest using Value-Based Pricing. Done correctly, this method of pricing and selling
helps you:

- Understand your customers’ wants and needs

- Focus on what makes your company different

- Quantify your differences and build a value-based strategy
- Communicate your value directly to your customers

Now more than ever, it is essential for you to reexamine the reality of the value you offer customers—and
this step-by-step program shows you how.

Developed by globa consultants Harry Macdivitt and Mike Wilkinson, Value-Based Pricing identifies three
basic elements of the Value Triad: revenue gain, cost reduction, and emotional contribution. By delivering
these core values to your customers—through marketing, selling, negotiation, and pricing—you can expect
an increase in profits, productivity, and consumer goodwill. These are the same value-based strategies used
by major companies such as Philips, Alstom, Siemens, and Virgin Mobile. And when it comes to today’s
more intangible markets—such as consulting services or digital properties like e-books and music
files—these value-based strategies are more important than ever.

So forget about your old pricing methods based on costs and competition. Once you know your own
value—and how to communicate it to others—everybody profits.
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From reader reviews:
Ronald Ralph:

This Value-Based Pricing: Drive Sales and Boost Y our Bottom Line by Creating, Communicating and
Capturing Customer Value usually are reliable for you who want to be described as a successful person, why.
The key reason why of this VValue-Based Pricing: Drive Sales and Boost Y our Bottom Line by Creating,
Communicating and Capturing Customer Value can be on thelist of great books you must have will be
giving you more than just simple looking at food but feed an individual with information that maybe will
shock your earlier knowledge. This book is usually handy, you can bring it everywhere you go and whenever
your conditionsin the e-book and printed types. Beside that this Value-Based Pricing: Drive Sales and Boost
Y our Bottom Line by Creating, Communicating and Capturing Customer Value forcing you to have an
enormous of experience such asrich vocabulary, giving you demo of critical thinking that we understand it
useful in your day activity. So, let's have it and enjoy reading.

John Loya:

Typically the book Vaue-Based Pricing: Drive Sales and Boost Y our Bottom Line by Creating,
Communicating and Capturing Customer Value will bring that you the new experience of reading the book.
The author style to spell out theideais very unique. Should you try to find new book to study, this book very
acceptable to you. The book Value-Based Pricing: Drive Sales and Boost Y our Bottom Line by Creating,
Communicating and Capturing Customer Value is much recommended to you to read. Y ou can also get the
e-book in the official web site, so you can more readily to read the book.

Lucille Daulton:

The guide untitled Value-Based Pricing: Drive Sales and Boost Y our Bottom Line by Creating,
Communicating and Capturing Customer Value is the e-book that recommended to you to see. Y ou can see
the quality of the publication content that will be shown to anyone. The language that article author use to
explained their ideas are easily to understand. The copy writer was did alot of study when write the book, so
the information that they share for your requirements is absolutely accurate. Y ou also can get the e-book of
Value-Based Pricing: Drive Sales and Boost Y our Bottom Line by Creating, Communicating and Capturing
Customer Value from the publisher to make you much more enjoy freetime.

Bernice Martinez;

Y our reading 6th sense will not betray you actually, why because this Value-Based Pricing: Drive Sales and
Boost Y our Bottom Line by Creating, Communicating and Capturing Customer Vaue reserve written by
well-known writer whose to say well how to make book that may be understand by anyone who else read the
book. Written within good manner for you, dripping every ideas and writing skill only for eliminate your
current hunger then you still doubt Value-Based Pricing: Drive Sales and Boost Y our Bottom Line by
Creating, Communicating and Capturing Customer Value as good book not merely by the cover but also by



content. Thisis one reserve that can break don't assess book by its cover, so do you still needing an
additional sixth sense to pick this specific! ? Oh come on your looking at sixth sense already said so why you
have to listening to yet another sixth sense.
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